




















THE STORY 


Commercial artist Ronald Reagan has created the beautiful ‘“‘Randolph Girl’ 
out of the best features of a dozen models. Eddie Bracken, talent agent, convinces 
Reagan that the perfect composite girl is at Jones Beach. They finally locate her. 
She is Virginia Mayo, a girl with a beautiful figure though a demure school teacher. 
Uninterested in posing, she soon finds Ronnie, whom she doesn’t know, in her class 
posing as an immigrant. They fall in love. Bracken arranges a big party at a client’s 
house to introduce artist Reagan and the famed Randolph Girl. The irate models all 
show up but not Virginia. She has learned Ronnie is the artist and not an immigrant. 
He asks to meet her at Jones Beach next day but Bracken shows up with photogra- 
phers and soon her picture is in all the papers. The school board wants to dismiss 
her and it is only at the trial at which she models her own bathing suit that the judge 
rules it is perfectly decent. She and Reagan who had rallied to her side, go off to wed. 


(Running TVime: 76 minutes) 
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Screen Play by |. A. L. Diamond 


Based on a story by Allen Boretz 
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THE PRODUCTION THE CAST 
Produced by Alex Gottlieb. Directed by Peter 
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ee ee ny vion Pater. Ditetor ot Ruth Wilson .........................VIRGINIA MAYO 
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Based on a story by Allen. Boretz 


Mat 305—3 columns x 101/4 inches (435 lines) 


This ad also in 2-col. size. See page 5. 


Country of Origin U.S.A. Copyright 1949 Warner Bros. Pictures Distributing Corporation 
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‘More laughs 
than Jones Beach 


has sand! 
EARL WILSON 






She meets 
the boys at 
low tide—and 
by high tide 

they’re all 
love-tied! 
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Screen Plsy by I. A. L. Diamond,» Based on a story by Allen Boretz 
Mat 204—2 cols. x 1124 inches (328 lines) 
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Screen Play by I. A. L. Diamond i | 
Based on a story by Allen Boretz ‘ 





Mat 302—3 cols. x 6/g inches (255 lines) 


This ad also in 4-col. size. See front cover. 


BOTH ON ONE MAT 
ORDER MAT 101 
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AD ART AVAILABLE 
For Use in Lobbies and Displays the Retouched Art Used in These Ads 
is Available as 8 x 10 Stills. Order from National Screen Exchanges. 


CATCHLINES FROM 
THE VITAPHONE TRAILER 


UNFURL THE POOP-DECK:! 
HOIST THE BINNACLE! 
SCUTTLE THE SKIPPER! | Meet : thiveaB Bao 
| Th AUGH HOLIDAY * | 
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All 02en Vacation?” 
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Yes... IT’S HIGH TIDE FOR COMEDY 
. AND HIGH TIME FOR ROMANCE... 





WITH TWO GUYS WHO ARE UP TO 
VIRGINIA 


THEIR NECKS IN TROUBLE... DE At AN + \| NY) « “BR ACKEN Wa 


AND A GAL WHO’S UP TO overt» PETER GODFREY sisson sty Aen 
HER HEART IN LOVE! Mat 203—2 cols. x 6% inches (194 lines) 


This ad also in 3-col. size. See page 2. 
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A Beachtul of ie oltbay! (/ Latest Vitap hone Hits 


etn of FunlE, “HIGHLAND GAMES” . . . Starting with a wee bit 
o’ golfing on the Bonnie Braes of auld Scotland, 
the short also covers other sports in the colorful 
Highland country. 


5509 ... Technicolor Sports Parade—10 min. 


“HORTON HATCHES THE EGG” ... A novel car- 
toon with a new approach. The myna bird gets 
tired of sitting on her egg and asks Horton, the 
elephant, to take her place while she goes away for 
a good time. 


5310... Technicolor Blue Ribbon Cartoon (Re- 


release)—7 min. 


“BAD OL’ PUTTY-TAT” . . . When Sylvester the 
cat tries to make an hors d’oeuvre of tempting, little 
Tweetie-Pie, he finds that Tweetie is a veritable 
Super Squab. 


5710... Technicolor Cartoon—7 min. 
“DARDEVILS ON WHEELS” ... A thrill-a-second 


reel on one of England’s most popular sports, 
motorcycle racing. Highlight of the film is the 


& world-famous tourist trophy road-race. 
Directed by’ eee Vat nae, ~ 5510... Technicolor Sports Parade—10 min. 
es mi 2 R C 0 D FR Ey. ae ie tens by Laren 


Mat 205—2 cols. x 5 inches (144 lines) 








ENDORSEMENT ADS 


(See also Page 10.) 





; ‘ 
PERSONAL PLUGS FROM YOUR PATRONS fies OCLOMDL 


Get Quotes and Photos on Ovening Day or Via Advance rollng, wilh, 
Laughtor I 


EVERYONE 
IN TOWN!! 


Screening. Pick Up Title Copy from One-Column Ad. 
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MANAGER ENDORSEMENT COPY 
| Ad Mats in Two Sizes | 


THERE'S PLENTY TO LAUGH ABOUT IN THIS 
DIZZY WORLD-AND THIS PICTURE PROVES IT! 


No fooling, folks, a theatre manager gets to an awful lot of movies in his 
day and he’s a particularly tough customer when it comes to comedy. So take 
this tip from me; if ever | saw a picture to shake the blues and turn on the 
sunshine, this is it! If there’s a laugh in you, “The Girl from Jones Beach’’ 


| will bring it out! Thu Tanager 


Mat 304—3 cols. x 234 inches (102 lines) 





THERE'S PLENTY TO LAUGH ABOUT IN THIS 
DIZZY WORLD-AND THIS PICTURE PROVES IT! 


No fooling, folks, a theatre manager gets to an awful lot of movies in his RONALD VIRGINIA EDDIE 
day and he’s a particularly tough customer when it comes to comedy. So take REAGAN HMI RACK EA 
this tip from me; if ever | saw a picture to shake the blues and turn on the 
‘ Bo Tits ; . Directed by 
sunshine, this is it! If there’s a laugh in you, “The Girl from Jones Beach” 
will bring it out! LG: y 2 nag, PETER GODFREY 
g : Sy = Screen Play by I. A. L. Diamond 


Based on a story by Allen Boretz 
Mat 209—2 cols. x 15% inches (46 lines) 








Bathing Beauty Contest Winner and Lifeguard Endorse Picture. 
Run copy as indicated at top of four- or three-column ad. 


| SUGGESTION FOR RESORTS OR BEACH TOWNS 





WAVES OF RAVES WHEREVER IT PLAYS! 
Miss Sandy Beach says: Beach King Jack Smith says: 


‘‘The Girl From Jones Beach ‘“‘The Girl From Jones Beach is 
is tops!”’ the best thing I’ve seen all 
summer!”’ 














Here’s the Big Long Island 


SET UP BY SOUTH SHORE BUSINESSMEN’'S COUNCIL!... 
12 COMMUNITIES NEAR BEACH PARTICIPATED!! 
CONTESTS! ... PARADES! ... STUNTS! 





Twelve nearby communities participated. Preliminary 
contests were held in each town. Girls submitted pho- 
tos (in bathing suits) to local judges (commercial 
photographers) who chose finalists. For one week 
local public had chance to vote for favorite as fol- 
lows—customers in tied-in local stores received bal- 
lot ticket with each $1 purchase. Daily score boards 
were posted in each community. ““Queen” of each com- 
munity—and attendants— feted in floats as part of 
motoreade in final opening day festivities when inter- 
commuity “Queen” was picked. Climax to events oc- 
curred onstage at selected theatre. Model agencies, 


2. Sketch Idea 





Here’s a switch on regular “shutterbug” contest—it was good 
for newspaper coverage! Loeal commercial artists (or art 
students) tied in with model agency for big “‘Sketch-The-Girl- 
From-Jones-Beach” evening. Best sketches were displayed in 
theatre. If camera clubs fill the bill better, bring them in instead. 





A. Advance 


‘Teaser 


Pick up Mat 703-1D (see page 
13) for this Virginia Mayo 
shot. Blank out features, blow 
up, mount on board as sug- 
gested in cut. Copy panel car- 
ries “clues” as follows: 


1) She’s ‘’The Loveliest Girl 
in the World’ (by recent 
vote of the Los Angeles Art 
Directors Club). 


2) Her first name’s famous 
in American history! 


3) You saw her in ‘’The Best 
Years Of Our Lives” and 
four Danny Kaye comedies! 








I. Beauty Popularity Contest 


other qualified personalities, chose grand winner, 


dubbed her ‘“*The Girl From Jones Beach.’”’ Other ae- 


tivities included: 












Dinner at prominent local restaurant. 


Presentation of award to winner of “Miss Jones 
Beach Race” at nearby racetrack. 

P.A.’s at theatres in cooperating communities. 

Radio coverage. ? 

News and picture breaks 

Newsreel camera coverage. 


P.A.’s at leading industrial factories in vicinity. 






>. Candid Camera Stunt 





Idea for cooperating newspaper or local photographer. Camera- 
man snapped pictures of beach crowds — one snapshot was 
featured daily, with girl singled out (head circled as in cut) as 
“Today’s Girl from Jones Beach.” Girl identifying herself from 
snapshot won guest seats. 


d. Gals’ 
Imprint 


Local gals competed to make 
the “Best Impression” next 
to that of “The Girl From 
Jones Beach” (see cut). 
Home-made sandbox and 
two or three pretty locals 
required for stunt. Corner 
of lobby was draped off, fea- 
tured scooped-out, shapely 
“impression” in sand. Placard read: 
“*THE GIRL FROM JONES BEACH’ was here!” 

At set time, gals in bathing suits went through motions of making 
their own impressions in.sand alongside that already prepared. 
Photographic coverage, roped-off spectators’ gallery, ete. made 
for general hubbub. 





World Premiere Campaign! 





—— ee 


GREAT IF YOU'RE NEAR BEACH, LAKE, COMMUNITY POOL! 


TIE IN NEARBY TOWNS!...MAKE THIS CAMPAIGN 


A BLUEPRINT FOR YOURS!! 


6. Find ‘Girl from Jones Beach! 





Citywide search for girl whose looks and 
figure were most like Virginia Mayo’s. 
(See statistics below). Cooperating mer- 
chants, other industries, awarded pro- 
moted prizes. Girls submitted photos, 
winners were selected by patrons (or 
newspaper readers). Final winner was 
picked opening nite! 


Virginia Mayo 8x10 available. Order “‘Still No. 
VM-A-51” direct from National Screen. 


SS 


COPY FOR PANEL ON DISPLAY: 
Can You “Double” for 
“THE GIRL FROM JONES BEACH” 


Girls! Check your facts and figures with Virginia 
Mayo’s (she’s “The Giri from Jones Beach’). 
If you’re close, send us your latest, beach picture 
—name and address, too, of course! 














Vital Statistics 


Height .......... 5°5"" 
Weight .......... 118 
Hair’... 2: Ash Blond 
Eyes....Hazel-green 
Busts. ee Cg 
Hips: vce Clee 








4. Post Card Mat 
For Direct Mail 


Printed locally on message side of 
penny postcard, reverse side for 
address. Space at bottom used for 


theatre imprint. 


Order “Postcard Mat No. 703-201-X” 
from National Screen. 


$107 OHA MOVIONOOW OF Ovit 


6. Street Bally 


Here it is, no explanation 





necessary. For a twist, sec- 
ond day a pretty “‘mys- 
tery” girl in beach 
robe, dark glasses, 
sun hat, ete. reclines 


in chair. 


NOVIONO MVIOloIVve 


tQ1Olll FOLWLO 1OtWHON 





9. Store Beach Party 


The annual fete of the cooperating department store 
carried a “Girl From Jones Beach”’ motif. All contests 
and events were in her honor. At evening dance the 
mystery ‘girl’ appeared to receive her crown! 








NOTE! All mats, stills, posters and other aids in this 
press book, unless otherwise indicated, are available at 
National Screen Service Exchanges. 


Use Personal Endorsements ! 


IN YOUR ADS! YOUR LOBBY! RIGHT FOR THIS FILM! 








I. Quotes from Special Local People 4. Run-of-Paper Slugs 





Beauty Contest Winner, Lifeguards at local beach Use same quotes in separate one-column 


tell why they like “The Girl From Jones Beach”’! slugs throughout the paper. Like this: 
See Layout Suggestion on Page 7! 


“TERRIFIC!” says Mrs. Joe 
Smith, 17 Stanley St., about 


° ) : Wy | “The Girl From Jones Beach.” 
2. Manager’s Endorsement So ecaliigh oe Ae TRE 








Special mats containing manager endorsement copy 


available in two- and three-column sizes! 





“SHE’S THE GIRL!” 


See Them on Page a! She’s the girl for me,” says 
Roger Calvert, 313 Winthrop 


Ave. He means “The Girl From 
Jones Beach,” at the Strand. 








>. Patrons’ Quotes 








Pick up endorsements at special advance screening JOHN DUMONT 


220 Tremont Ave. says, “The 
Girl From Jones Beach” is the 


the lobby! best this year.” At Strand. 


or opening day first show! Use them in ads and in 








See Ad Suggestion on Page 7! 





TWO PROMOTIONS IN PHOTOPLAY Free! Free! 


FOR YOUR RADIO CAMPAIGN! 
Korday Dress 


wx e e . 
Photoplay Magazine (July issue) runs 5-Minute Recorded Interviews with 


full-page illustration (see cut) of Vir- 


ginia Mayo wearing Korday’s copy of Ronald Virginia 
a Leah Rhodes dress designed for REAGAN MAYO 
“The Girl from Jones Beach.” Dress is 
featured as Photoplay Fashion of the 

PLES 3.0. 


Month—the magazine’s highly popu- 
lar monthly fashion promotion which 
involves special manufacture of se- 
lected item with important national 
promotion and publicity. The popu- 
lar-priced dress, manufactured by 
Korday, is sold in leading department 
stores from coast to coast. 


SPOT ANNOUNCEMENTS 


One-minute spots and 15-second station 


breaks — on one record! 


Order direct from Warner Bros. Campaign Plan Editor, 
321 West 44th Street., New York 18, N. Y. 





For further information, write to: 
Mr. Newton Hirzon, Korday Sportswear, Inc., 991 - 6th Ave., New York, N. Y. 


Be sure to specify which you want! 





TITLE 
TUNE! 


This is the Harms 
title sheet! There’s 
plenty of promotion 
on the song, dis- 
plays, records and 
network plugs. Be 


sure to tie in local 





activity among disc 


jockeys, music stores 


Pattern of the Month In the same issue, Photoplay 
devotes over a full page to the picture in this promotion. Leading and live bands. 
department stores and sewing centers stock the Photoplay Pat- 





terns. Supply them with stills for display. 
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MAYO BATHING SUIT ART! LEG STUNTS! 
MODELS! TIE THEM IN IMPORTANTLY! 





Patrons Guess the Year in Interesting Fun-Contest 


CAN You } | 
NAME 
THE YEAR? 


Specially posed group of six 8 x 10’s features 
Virginia Mayo in swimstyles reflecting the past 














AN ALBUM OF BATHING BEAUTIES 


Seer tHe Girl From Jones Beach 


{_BEACHT 
| BATH WOUSE > 


% Pu ‘ 
A 
~<A 


ORDER “MAYO SWIMSUIT STILLS 703,” SET OF 6, FROM WARNER BROS. CAMPAIGN PLAN EDITOR, 321 WEST 44th STREET, N. Y. 18. 





50 years. Use them in lobby (see cut), news- 






paper weekend supplement, merchant windows. 
Patrons guess the year or period in which each 
suit was popular. (For correct answers, see 





caption beneath each still). 














1924 1915 1938 1900 Sty Current 








GIANT FIGURE CUT-OUT LOBBY UMBRELLA) 





Mayo bathing beauty pose (Still No. 703-643 Use real beach umbrella with painted title. Be- 
at National Screen) makes novel cutout. Blow- hind umbrella, display reveals regular beach 
up, silhouette, hang above inner entrance-way paraphernalia and stills. If near resort town, 
(as in illustration) or atop your marquee. have girl carry similar umbrella for street stunt. 





TEN BEAUTIFUL BATHING BEAUTY STILLS FOR MANY USES! 


The Girls Are All in the Picture! Use the Stills in Lobby Order Bathing Beauty Stills No. 703 (set of 10, only 5 shown) 
(patrons vote for favorite), Windows or Newspaper! from Warner Bros. Campaign Plan Editor, 321 W. 44th St., N. Y. 





Joy Lansing Meredith Leeds Lola Albright Betty Underwood Nancy Valentine 





IN SEPTEMBER ISSUES .... BIG LUX SOAP TIE-UP ! 


Fall page ads in Woman's Home Companion. MeCall’s. True Confessions. Modern Romances 


i er ee 
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“THE GIRL FROM JONES BEACH 


Lead. Feature Stories ¢ TWiwo-Column Mats 











‘The Girl From Jones Beach,’ 
Warner Bros. Comedy, Coming 


Film Starring Ronald Reagan, Virginia Mayo, Eddie 
Bracken Opening at Strand 


Girls and more girls—all in 
bathing suits—with plenty of 
laughs and gaiety predominat- 
ing, are on deck for local movie- 
goers as Warner Bros.’ “The 
Girl From Jones Beach” sails 
into the Strand Theatre on Fri- 
day for a week’s engagement. 

Starring Ronald Reagan, 
beauteous Virginia Mayo and 
Eddie Bracken, “The Girl From 
Jones Beach” is the season’s big 
warm-weather special and has 
as its background the fabulous 
public beach for New Yorkers 
just outside the city on the 
south shore of Long Island. In 
fact it was in the Jones Beach 
area recently that the world 
premiere of the picture was 
held with stars from both Holly- 
wood and New York taking part 


in the gay beach festivities. 


The story, with Reagan and 
Virginia providing the heart 
interest, and comedian Bracken 
the laughs, aided in no little 
part by curvaceous Dona Drake, 
is about a beautiful but demure 
school teacher who, it turns out, 
is a Jones Beach regular and 
possessed of the most charming 
figure ever seen on those sands. 
When commercial artist Reagan, 
with pal Bracken, a talent agent, 
try to find the composite girl of 
all the beauty he has fashioned 
on his drawing board, of course 
Virginia is the gal. But, she 
just isn’t interested in just be- 
ing beautiful and famous. She 
has serious ideals it seems. 


In this situation Reagan pro- 


Theatre Friday 


jects himself, even playing an 
immigrant for a time in Miss 
Mayo’s Americanization class, 
and here the laughs are long 
and loud. 


How the various models pur- 
sue the hapless Reagan, how- 
ever, makes for. more fun and 
pulchritude on the screen than 
has been around in a long while. 
The gay beach life, the surf, 
the parties, are all there—local 
fans are in for a beach excur- 
sion of happy proportions with- 
out setting one foot out of town 
when they see “The Girl From 
Jones Beach.” 


The picture was directed by 
Peter Godfrey from a script by 
I. A. L. Diamond and Allen 
Boretz. 





Dozen American Beauties, 
Real Ones, For Warner Pic 
kamed N. Y. Beach Is Background 


Hollywood’s' biggest search 
took place recently for the dozen 
gorgeous girls who play in “The 
Girl From Jones Beach” the 
Warner Bros. picture opening 
Friday at the Strand. 


They were the ones selected 
by Producer Alex Gottlieb and 
Director Peter Godfrey to be 
“artist” Ronald Reagan’s com- 
posite model for the Randolph 
Girl—brought to life in one girl 
by Virginia Mayo. 

By chance rather than design 
the 12 included four red-heads, 
four blondes and four brunettes. 


A total of 217 girls were either 
tested or interviewed before the 
final selection was made. 


They were natives of every 
section of the country, with Los 
Angeles furnishing two and 
Hollywood one. 

Heading the list in the most 
important role was red-headed 
Myrna Dell, who began her free- 
lance career as an actress in 
“The Girl From Jones Beach” 
after being under contract to 
RKO for three years. Her most 
recent role was with Pat O’Brien 
in “Fighting Father Dune.” 
Myrna is a native Angeleno. 

“The Girl From Jones Beach” 
was the first picture role for 
blonde Nancy Valentine, native 
of New York City. A Powers 
model, she was “discovered” by 
Howard Hughes. 

The others are: 

Brunette Eve Whitney, native 
of Denver and former Conover 
model in New York City, whose 
recent picture roles’ include 
“State of the Union” and “Joan 
of Lorraine.” 

Betty Underwood, famous 
Powers model and native of 
Manville, O., recently selected 
by a national magazine (Pic- 
August issue) as having one 
of the six most beautiful figures 
among the models. (She’s a 
blonde.) 

Karen X. Gaylord, red-headed 
former Goldwyn girl who, as a 
Minneapolis native was “Miss 
Minnesota” of 1942. 

Red-headed Lorraine Craw- 
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ford, born in Seattle, who has 
been model, cover girl and ac- 
tress in such pictures as “April 
Showers” and “The Secret Life 
of Walter Mitty.” (Also an ex- 
Goldwyn Girl.) 

Brunette Alice Wallace, Los 
Angeles native, who is a former 
Goldwyn girl and a model. 

Red-headed Joan Vohs, from 
St. Albans, N. Y., under long- 
term contract to Warner Bros. 

Blonde Joy Lansing, born in 
Salt Lake City, whose last pic- 
ture was ‘Easter Parade.” 

Carol Brewster, brunette Hol- 
lywood native, who worked in 
“Stork Club” and “Easter Par- 
ade.” 

Von Lester, born in little 
Grand Forks, N. D., a former 
Goldwyn Girl who was under 
contract to RKO for two years. 
(She’s a brunette.) 

Blonde Lola Albright, from 
Akron, O., model and actress. 


Seon 





STAR PAIR Ronald Reagan and Virginia Mayo steal a kiss in “The 
Girl From Jones Beach,’ Warner Bros. comedy coming Sunday to 


the Strand. Oh for the life of a film hero! 


Mat 703-2C€ 





ROMANTIC MOMENT from “The Girl From Jones Beach.’’ Ronald 
Reagan whispers into the ear of lovely Virginia Mayo in this scene 
from the Warner Bros. comedy which opens tomorrow at the Strand. 


Mat 703-2B 





FUN IN THE SUN. From left to right, Ronald Reagan, Virginia 
Mayo, Eddie Bracken and Dona Drake play the lead roles in “The 
Girl From Jones Beach,” the Warner Bros. comedy now at the Strand. 


Mat 703-24 


Stull 703-PubA151 


Still 703-14 


LOIS WILSON BACK 
ON SCREEN 


Lois Wilson, returning to the 
sereen in “The Girl From Jones 
Beach” after 11 years on the 
stage was telling of her exten- 
sive travels. 


“Coming back to Hollywood 
from New York was my 100th 
transcontinental journey,” Miss 
Wilson explained to Ronald Rea- 
gan, Virginia Mayo and Eddie 
Bracken. “Maine is the only 
state in the union I haven’t vis- 
ited. I can’t count the number of 
times I’ve been up and down 
the coast. I guess I must have 
traveled a million miles around 
the country in the past 25 years. 
I don’t think there’s a city of 
50,000 population or over that 
I haven’t visited and I’ve been 
in many of the small towns, too.” 

When asked, however, whether 
she had ever been to the famous 
N. Y. beach playground for 
which the film is named, the ac- 
tress admitted she had not. 


Still 703-657 


GAL-A COMEDY OF 
FAMOUS NEW YORK 
BEACH AT STRAND 


Bringing to the Strand one 
of the season’s gayest girl-filled 
comedies, Warner Bros.’ “The 
Girl From Jones Beach” is set 
to open tomorrow. 

Starring Ronald Reagan, Vir- 
ginia Mayo and Eddie Bracken, 
the warm-weather special has 
already ben heralded as one of 
the season’s best. Reagan plays 
a commercial artist who has 
created a typical “most beauti- 
ful girl” out of the best features 
of a dozen goregous models each 
of whom thinks she is that girl. 
When agent Eddie Bracken sets 
out to locate this “Randolph 
Girl,” he turns up with beaute- 
ous Virginia Mayo, who it seems 
is a school teacher who takes 
a daily swim at Jones Beach. 


Reagan joins the pursuit and 


the love, comedy, girls and 
laughs come fast and furious 
throughout the film, according 
to advance reports. 

Jones Beach, the fabulous New 
York public beach on Long 
Island, forms the background 
for the film as the title indicates, 
with many of the famous fea- 
tures of that ocean playground. 


FIND JONES BEACH 
REGULAR ON SET 


To get the right technical ad- 
vice from the point of view of 
the actual bather or user of the 
beach, Warner Bros. didn’t have 
to go any further than their own 
east of “The Girl From Jones 
Beach.” In short they simply got 
a girl from Jones Beach! 

It seems that Joan Vohs, one 
of the lovely models who plays 
an important part in the gay 
comedy, is from St. Albans, New 
York, a little town practically 
on the doorstep of the fabulous 
New York public bathing beach. 

“T’ve spent so many days 
swimming and getting a tan at 
Jones Beach,” Joan said, “this 
picture positively makes me 
homesick.” So Joan was imme- 
mediately drafted for the extra 
duty as technical advisor. 


“THE GIRL FROM JONES BEACH” 
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Ronald Reagan’s Stint 


In Girls’ 


Ronald Reagan is mighty 
grateful these days that he 
earned his way through his 
sophomore year in college by 
washing dishes and waiting on 
table in a girls’ dormitory. 


“Does it sound strange to 
you?” Ron asked. “It wouldn’t 
if you were in my position. 

“T don’t think there was ever 
another picture in Hollywood 
which so literally wallowed in 
beautiful girls as this one. 


“To start off with, there’s 
Virginia, who’s as beautiful as 
any girl in Hollywood. 


“You can start to add up from 
there. One day we had a beach 
scene and there were 50 bathing 
girls at the studio. The next 
day there were 100 of them. 

“We went on location up the 
coast and we had 35 more bath- 
ing girls. Then we had another 





Dorm Helps 


sequence where 48 bathing girls 
model suits wore from 1900 to 
the present day. 

“So much for bathing girls— 
if it is possible to say so much 
for bathing girls. 

“Then we had 12 of the most 
beautiful models in Hollywood 
form background for the story. 

“A fellow needs an awful lot 
of poise—or something like that 
—to look at home among a hun- 
dred or more girls.” 

Turning reminiscent, Ron ad- 
ded: 

“That’s why I’m glad of that 
year’s work in the girls’ dormi- 
tory when I was studying at 
Eureka college in Illinois. 

“Very best experience a fel- 
low could have for working in 
a picture like this, believe me.” 

Then he grinned. 

“But, don’t get any idea I 
don’t like the work,’ he said!” 


All Three Stars of Warner 
Film Say ‘Paint to Relax’ 


If you want to relax in this 
tense world, turn to art. 


Three movie stars, all ama- 
teur artists, agreed on this one 
day recently on the set at War- 
ner Bros. studios. They are Ron- 
ald Reagan, Virginia Mayo and 
Eddie Bracken, the top players 
of “The Girl From Jones 
Beach,” about New York’s fa- 
mous beach, opening Friday at 
the Strand. 

All of them feel there’s no 
hobby which gives more satis- 
faction to the amateur. 


Said Ron: 


“Tt doesn’t make much differ- 
ence whether you sketch or do 
watercolors or oil painting. It’s 
your own creation, your own in- 
terpretation of a person or a 
scene. 

“You get so wrapped up with 
what you’re doing you forget all 
your troubles. 

“It’s easy to begin. There are 
several excellent books for be- 
ginners.” 

Few people outside of his in- 
timates knew of Ron’s interest 
in art until he began work in 


AT STRAND 


RONALD REAGAN 
leading male role in “The Girl 


plays the 
From Jones Beach,” Warner 
Bros. comedy about New York’s 
famed beach, now at the Strand. 
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“The Girl From Jones Beach,” 
in which he plays an artist. 

He even confounded several of 
the columnists by doing sketches 
of fundamentals. 

“Yes,” he explains, “I took 
an art course in school. I do con- 
siderable painting whenever I’m 
away on location.” 

Miss Mayo also learned the 
fundamentals of art in high 
school. She majored in it. 

She frequently sketches scenes 
around her Van Nuys ranch 
home. She explains: 

“T find it very relaxing.” 

Bracken took up oil painting 
a year and half ago. He’s per- 
fectly frank about the reason. 

“T’m a guy who likes to spend 
all the time possible at home 
with my family and painting is 
something you can enjoy at 
home,” he said with a big grin. 

“T can forget everything—ex- 
cept the family—when I’m paint- 
ing.” 

So folks, if you want to for- 
get about all the trouble in the 
world, go out and buy your- 
selves a couple of brushes and 
some colors. 


Lovely Dona Drake 
Uses Own Wardrobe, 
Designer Her Hubby 


In one of the rare in- 
stances where it has ever 
happened in Hollywood. 
Dona Drake used her own 
personal wardrobe for her 
role in “The Girl From 
Jones Beach” at Warner 
Bros. 


It is the custom for the 
studios’ own fashion de- 
signers to style the clothes 
for actresses. 


There was an excellent 
reason why the exception 
was made in Miss Drake’s 
case. 


Her husband, Bill Tra- 
villa is a Warner fashion 
designer. 


Dona appears with Ron- 
ald Reagan, Virginia Mayo 
and Eddie Bracken in the 
comedy about New York’s 
popular beach, which 
comes to the Strand on 


Friday. 








THE "GIRL" 


SHE’S “THE GIRL from Jones 
Beach”! Virginia Mayo plays the 
title role in the Warner Bros. 


film comedy coming to the 
Strand on Friday. 
Mat 703-1D Stull 703-57 


Home Towns of the 
Models in the Film 


Eve Whitney 
Betty Underwood. .Manville, O. 
Karen X. Gaylord Minneapolis 
Lorraine Crawford...... Seattle 
Jean Vohs .:...St. Albans, N.Y. 
Joy Lansing..... Salt Lake City 
Von Lester. .Grand Forks, N.D. 
Lola Albright....... Akron, O. 


LOVELY 


VIRGINIA MAYO is the demure 
school teacher who still can wow 
all the boys in a bathing suit. In 
“The Girl From Jones Beach” 
at the Strand. 
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Lead The Simple Life, 
Advises Virginia Mayo 


Blonde Virginia Mayo, one of 
Hollywood’s most gorgeous 
young stars, has her own beauty 
recipe. 

“T lead the simple life,” she 
explained, “I do not know any 
better way to keep youth, fresh- 
ness and your figure.” 

Right now Virginia is grac- 
ing the title role of “The Girl 
From Jones Beach,” which opens 
at the Strand next Friday and 
in which she is co-starred with 
Ronald Reagan and Eddie 
Bracken at Warner Bros. 

“T think plenty of sleep is im- 
portant, particularly when you 
are working in a picture,” she 
said, “You can’t stay up late at 
night and either look your best 
or do your best. 


“When I’m working I gener- 
ally get home from the studio 
about 7 p.m. I have dinner, study 
my script for the following day 
and try to be in bed by 9 p.m. 

“You must remember that we 
often have to get up at 6 a.m. in 
order to have our hair dressed 
and be made up to start shoot- 
ing at 9 a.m. 

“When I’m not working, I like 
to get ten hours of sleep.” 

Virginia, who neither drinks 
nor smokes, rarely goes to night 
clubs; never when she’s in a 
picture. 

“T don’t diet to keep my 
weight at its proper figure,” 
she said. “I just eat sensibly. 
Most women can eat all they 
want, if they don’t go too heavy 
on sweets and starches. 





Comic Makes Good Hubby 


Avers Comic Eddie Bracken 


Girls, if you want a happy 
married life, wed a comedian. 

The advice comes from Eddie 
Bracken, who has made the 
good folks laugh on screen, stage 
and radio for quite a few years. 


“Look at all the happily mar- 
ried comedians,” he said on the 
set of Warners’ “The Girl From 
Jones Beach,” in which he is co- 
starred with Ronald Reagan and 
Virginia Mayo. It opens soon at 
the Strand. 

“Good examples are Bob Hope, 
Jack Benny, George Burns and 
Gracie Allen—and, of course me. 

“No one could be more hap- 
pily married for almost nine 
years than we are. Why, my wife 
and I haven’t even had a cross 


word with each other in five 
years.” 
Mrs. Bracken, it might be 


noted, is Connie Nickerson from 


the New York stage, whom Ed- 
die courted and wed while they 
were co-starring in “What a 
Life” on Broadway. 

“Of course,” Eddie went on, 
“T don’t mean to imply that the 
husbands alone are responsible 
for happy marriages because we 
all know it takes two. 

“But, my wife has a good 
sense of humor and so do J. That 
means a great deal in making a 
happy home. 

“T don’t mean that we go 
around the house gagging all the 
time, but we try to make every- 
thing as pleasant as we can all 
the time for ourselves and the 
three children. (They are ex- 
pecting their fourth in August.) 

Eddie was asked how his jokes 
work on the family. 

“Well, to tell you the truth,” 
he said, “my wife can generally 
top me.” 





Bathing Suit Makers 


Quick For Promotion 


The nationwide publicity 
which followed Warner Bros.’ 
announcement that Virginia 
Mayo was starring in “The Girl 
From Jones Beach” brought 
quick reaction from seven lead- 
ing swimming suit manufactur- 
ers. They all wanted permis- 
sion to feature her in the next 
season’s promotions. 


‘Jones Beach’ Film 
Role Made-to-Order 
For Virginia Mayo 
Virginia Mayo, former 
night-club showgirl, who 
has been awarded more 
“heautiful girl’ and 
“beautiful figure” prizes 
by various Army, Navy and 
commercial organizations, 
than probably any other 
actress in Hollywood, plays 
a made-to-order role in 


“The Girl From Jones 


Beach,” which opens _to- 
day at the Strand. 


The beauteous Miss 
Mayo plays a demure 
school teacher, who it 
seems is also the embodi- 
ment of the best features 
of a dozen gorgeous 
models, and is known as 
the “Randolph Girl’? — a 
creation of commercial 
artist Ronald Reagan. In 
real life Miss Mayo teaches 
Sunday school and need it 
be said, is quite beautiful 
besides. 





Real Background Used 
For ‘Jones Beach’ Film 


Warner Bros. location crews 
were on duty at Jones Beach, 
the fabulous public bathing 
beach on Long Island for sev- 
eral weeks last summer getting 
valuable photographic footage 
for use in “The Girl From Jones 
Beach,” which arrives at the 
Strand Friday. 


COMIC 





EDDIE BRACKEN, screen com- 
edian, appears in Warner Bros.* 
“The Girl From Jones Beach’’ 
at the Strand starting next Fri- 
day for one week. 
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VIRGINIA MAYO 
HEADS ANOTHER 
TEN BEST’ LIST 


Men don’t care about the ten 
best-dressed women. What they 
are more interested in are the 
ten best undressed—or nearly so. 

That was the statement made 
yesterday by the Swimsuit Man- 
ufacturers of America in releas- 
ing their annual “Best Un- 
dressed” awards. 

“To the average American 
man the term “best dressed’ just 
means a lot of clothing store 
bills,” said Scott Fitzpatrick 
of Catalina Mills, secretary of 
the association. ‘““What he wants 
is a good look at the basic wo- 
man underneath those long skirts 
and flowing coats.” 

The selections listed: 

Virginia Mayo, Warner Bros. 

star, nationally famed for her 

bathing suit figure. She ap- 
pears on “The Girl From 

Jones Beach,” at the Strand. 

Vicki Manola Draves, Olympic 

diving champion. 

Esther Williams, another 

screen star and swimming 

champion. 

Natalie Krassovaka, top bal- 

lerina with Ballet Russe de 

Monte Carlo. 


Jane Russell, voluptuous 
screen actress. 

Chryssie de Lagrange, aerial- 
ist with Ringling Bros. circus. 
Zoe Anne Olson, Olympic 
swimming champion. 













Rose LaRose, burlesque strip 
tease queen. 


Betty Grable, wife of Harry 
James. 


Could Don Juan have adven- 
tures with THAT bevy! 


DONA DRAKE FINDS 
BEING PETITE NO 
FILM HANDICAP 


Being one of Hollywood’s most 
petite actresses has been no 
handicap to her career, accord- 
ing to Dona Drake. 

“T’ve been here for eight years 
and the only time I wasn’t work- 
ing was when I took leave of 
my career for two years after 
I married Billy Travilla,” said 
Dona, who is an even five feet 
tall and weighs 100 pounds. 

Travilla is a top fashion styl- 
ist at Warner Bros., who bring 
“The Girl from Jones Beach,” 
which co-stars Ronald Reagan, 
Virginia Mayo and Eddie 
Bracken, into the Strand on 
Friday. 

“IT began my career in show 
business when I was only 13,” 
Dona explained. “My sister, 
Rene, was working in N.T.G.’s 
show at the Paradise Club in 
New York City and I decided J 
wanted to be a chorus girl. 

“T told them I was 16, but 
they insisted I wasn’t tall 
enough to be in a chorus line. 
However, they gave me a job as 
a singer. 

“Later I sang for three years 
with an all-girl orchestra. 

“Kight years ago I came to 
Hollywood. One of the first peo- 
ple I met was Dorothy Lamour. 
I don’t. know how long I might 
have waited for a screen role if 
it hadn’t been for that good luck. 

“Dottie was about to begin 
work in ‘Aloha of the South 
Seas’ and she took me to Buddy 
De Sylva and told him she 
thought I’d be perfect for a na- 
tive girl. So I got the role of 
Dottie’s cousin. From then on 
I’ve been kept pretty busy in 
pictures.” 
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“THE GIRL FROM JONES BEACH” 





HERE’S THE GIRL 
FROM JONES BEACH 


Pulchritudinous Virginia Mayo 
plays “The Girl From Jones 
Beach” in Warner Bros.’ comedy 
about New York’s popular play- 
ground and beach, at the Strand. 
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THE BILLING 


WARNER BROS. 


Pictures Presents 


“THE GIRL FROM JONES BEACH” 


Starring 


RONALD REAGAN 


Many Swimsuits, 
Little Water 


Virginia Mayo, who plays the 
title role in Warner Bros.’ “The 
Girl from Jones Beach,” cur- 
rently at the Strand, wears 
many bathing suits in the film 
but never goes swimming. The 
situation parallels an actual visit 
the star made in 1941 to New 
York’s tamous beach at which 
time she appeared there on stage 
but couldn’t find time for a 
swim. 


VIRGINIA MAYO 


EDDIE BRACKEN 


Directed by PETER GODFREY 


Screen Play by I. A. L. Diamond 
Based on a Story by Allen Boretz 


A Warner Bros.- 


Tirst National Picture 


Keystone Kops 
In Strand Film 


Veteran filmgoers are in for 
a pleasant surprise when War- 
ner Bros.’ “The Girl from Jones 
Beach” unfolds Friday on the 
Strand screen. The film, star- 
ring Ronald Reagan, Virginia 
Mayo and Eddie Bracken, con- 
tains a brief glimpse of the fa- 
mous bathing - beauty - chasing 
Keystone Kops of yesteryear 
who are up to their old tricks 
once again in the new film. 


60% 


60% 


60% 
25% 





Slip of Tongue 
Is Hidden Art 


Ronald Reagan, co-starring 
with Virginia Mayo and Eddie 
Bracken in Warner Bros.’ “The 
Girl from Jones Beach,” now 
at the Strand, discovered a brand 
new, unsuspected talent— a 
flair for languages—during the 
picture’s filming. For one se- 
quence in the film, he pretends 
to be an immigrant, a situation 
which required his learning 5 
different foreign dialects. 


BEAUTY AND BRACKEN ON STRAND SCREEN 


Dona Drake’s the beauty and it 
looks like she’s up to some mis- 
chief with shy Eddie Bracken! 
The pair appear in Warner Bros.’ 
“The Girl From Jones Beach.” 
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Not at all shy herself, Dona takes 
things into her own hands. Can 
Eddie be getting interested? The 
answer may best be found on 
the Strand screen this week. 
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But 


warmed 


what’s this? Eddie has 
to his work with a 
vengeance! The wolf in him has 
cried out and Dona is starting to 
look askance at the whole thing. 
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OGLERS’ HOLIDAY 
AS STUDIO FILMS 
‘VONES BEACH’ 


There are advantages to a 
studio office with windows which 
look out on the long narrow side- 
walk that leads to the casting 
office. 

Particularly those days re- 
cently at Warner Bros. when 
the Strand’s new attraction, 
“The Girl From Jones Beach,” 
about New York’s popular recre- 
ation beach and playground, fill- 
ed with bathing beauties galore, 
was in production. 


Virginia the ‘Girl’ 


The parade starts early. A 
knowing observer realizes that 
Virginia Mayo, who is the girl 
from Jones Beach, will not be 
seen walking the casting office 
promenade, The star of the pic- 
ture will drive on to the studio 
lot through the automobile en- 
trance, direct to her dressing 
room. 

But there are plenty of others, 
blondes, brunettes and mixtures, 
in various stages of sunburn 
and with a variety of swimming 
suits. Their bare legs flash in the 
early morning sun as_ they 
parade to the casting office door, 
pause for identification and 
then disappear. 

They reappear, you may be 
sure, on the opposite side of the 
building and on the working lot, 
with little white slips that get 
them past the inner gateman 
and onto the sound stage where 
the picture is in progress. 


All Types Parade 


But girls alone, even bare- 
legged, swim-suited ones would 
be less interesting if they were 
not associated through the win- 
dow, with an assortment of other 
sorts of extras and bit players, 
headed for other sets and other 
kinds of pictures. 

Western types, for instance. 
Bearded men and a few women 
in floor-length skirts, with 
shawls and old-fashioned hats. 
They are headed for a Civil War 
period drama. Many of them 
pack their own “shootin’ arms” 
—all of them have grown their 
own beards, as far as the men 
are concerned. 

There are slick chicks, too, 
and men dress extras wearing 
their tails and carry their white 
dickies and collars to save their 
whiteness for the cameras. These 
may be going to “Silver Lining,” 
the Marilyn Miller story being 
filmed with June Haver in the 
title role and a great many 
dressy, theatrical people about 
her. 


Bathing Beauties Best 


But the bathing beauties get 
the most attention. Studio work- 
ers with offices along the cast- 
ing office walk, arrive early the 
mornings “The Girl From Jones 
Beach” has a call out for ex- 
tras. Selected for their beauty 
and their good legs, the casting 
office sidewalk before 9 a.m. on 
such a day, is a better vantage 
point for the curious male than 
any beach in any city. 





HOME TOWNS 
RONALD REAGAN 
Tampico, Hlinois 


VIRGINIA MAYO 
St. Louis, Mo. 


EDDIE BRACKEN 
Astoria, L. I. 
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Every one of these productions is complete 
and ready for release! 
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“CHAIN LIGHTNING” "HUMPHREY BOGART 
“BEYOND THE FOREST BETTE DAVIS JOSEPH COTTEN 
“WHITE HEAT JAMES CAGNEY 
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The most valuable properties ever assembled on our sound 
stages—preparing and in production at full-speed-ahead! | 
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AS NEVER BEFORE! 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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